FIRST-TIME PARTICIPANT

GTMD2S Toolkit

PLANNING CHECKLIST

e REGISTER YOUR ORGANIZATION

e EXPLORE THE ENTIRE GTMD25 RESOURCE LIBRARY

e CRAFT CAMPAIGN SCHEDULE & COMMUNICATIONS

¢« PROMOTE YOUR CAMPAIGN AND THANK YOUR DONORS!

COMMUNICATIONS RESOURCES

e SAMPLE CALLS TO ACTION
e GIVEMN'S GUIDE TO STORYTELLING
o« GTMD25 BOILERPLATE LANGUAGE

GRAPHIC RESOURCES

GTMD25 STYLE GUIDE
e CUSTOMIZABLE POSTERS
e CUSTOMIZABLE CANVA CGRAPHICS
e GTMD25 LOGOS

CAMPAIGN RESOURCES

JOIN A LIVE GIVEMN OFFICE HOURS SESSION:
o NOVEMBER 5" @ 6:30 PM | NOVEMBER 13 @ 11 AM
« FIRST-TIMER'S GUIDE
« GTMD BASICS COURSE [VIDEO]
« EXPERT HANDS-ON PAGE REVIEW ($49)
e« GTMD25 GOAL-SETTING WORKSHEET (PAGE 6)
« GTMD CHECKLIST FOR SUCCESS
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https://www.givemn.org/gtmd/registration
https://www.givemn.org/gtmd/resources-home
https://pages.givemn.org/hubfs/GTMD25%20Resources/Calls-to-Action.pdf
https://pages.givemn.org/hubfs/GTMD25%20Resources/Storytelling.pdf
https://pages.givemn.org/hubfs/GTMD25%20Resources/Storytelling.pdf
https://pages.givemn.org/hubfs/GTMD25%20Resources/GTMD25%20Boilerplate%20Language%20for%20Communications.pdf
https://pages.givemn.org/hubfs/GTMD25%20Resources/GTMD25%20Style%20Guide.png
https://www.canva.com/design/DAG1xjUihb4/OfvKj_AAvnVPtZuFaIpR3A/view?utm_content=DAG1xjUihb4&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAG1xjUihb4/OfvKj_AAvnVPtZuFaIpR3A/view?utm_content=DAG1xjUihb4&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAG0lEFvVF0/9CpVjgVaevngatulw-qshA/view?utm_content=DAG0lEFvVF0&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.givemn.org/gtmd/logos
https://givemn.mykajabi.com/offers/LCzPwDyX/checkout
https://givemn.mykajabi.com/offers/LCzPwDyX/checkout
https://givemn.mykajabi.com/offers/B75xXBJd/checkout
https://givemn.mykajabi.com/offers/LCzPwDyX/checkout
https://pages.givemn.org/givemn-news-for-orgs/first-timers-guide-to-give-to-the-max-day-2025
https://givemn.mykajabi.com/offers/Qwt7vtN3/checkout
https://givemn.mykajabi.com/offers/26LfiiR8/checkout
https://pages.givemn.org/hubfs/GTMD25%20Resources/Fundraising%20Campaigns.pdf
https://pages.givemn.org/hubfs/GTMD25%20Resources/Checklist%20for%20Success.pdfhttps:/pages.givemn.org/hubfs/GTMD25%20Resources/Checklist%20for%20Success.pdf

